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General overview 

 

Further information regarding this statistic can be found on page 36. 
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Gross merchandise volume of China's e-commerce market from 2010 to 

2019 (in trillion yuan) 

Gross merchandise volume of China's e-commerce market 2010-2019 

Notes:China; 2010 to 2015 

 

Source: iResearch; ID 278552 
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General overview 

 

Further information regarding this statistic can be found on page 37. 
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B2C e-commerce sales worldwide from 2012 to 2018 (in billion U.S. 

dollars) 

Global B2C e-commerce sales 2012-2018 

Notes:Worldwide; 2012 to 2014 

 

Source: eMarketer; MarketingCharts; ID 261245 
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General overview 

 

Further information regarding this statistic can be found on page 38. 
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Number of employees in the e-commerce segment in China from 2012 to 

2017 (in 1,000s) 

Number of employees in the e-commerce segment China 2012 - 2017 

Notes:China; 2012 to 2017 

 

Source: 100ec.cn; ID 243872 
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Further information regarding this statistic can be found on page 39. 
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Number of online shoppers in China from 2006 to 2017 (in millions) 

Number of online shoppers in China 2017 

Notes:China; 2006 to 2017 

 

Source: CNNIC; ID 277391 
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Consumer demographics 

 

Further information regarding this statistic can be found on page 40. 
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Annual change in the number of online shoppers in China from 2007 to 

2015 

Annual change in the number of online shoppers in China 2007-2015 

Notes:China; 2007 to 2015 

 

Source: CNNIC; ID 300943 
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Consumer demographics 

 

Further information regarding this statistic can be found on page 41. 
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Penetration rate of online shopping in China from 2006 to 2017 

Penetration rate of online shopping 2006-2017 

Notes:China; 2006 to 2017 

 

Source: CNNIC; ID 302071 
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Consumer demographics 

 

Further information regarding this statistic can be found on page 42. 
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Online retail sales in China from 2011 to 2013 with a forecast up to 2017, 

by device (in billion yuan) 

Online retail sales China 2011-2017, by device 

Notes:China 

 

Source: iResearch; Jefferies & Company; ID 374046 
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Consumer demographics 

 

Further information regarding this statistic can be found on page 43. 
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Distribution of online shoppers in China as of December 2014, by gender 

and experience 

Distribution of online shoppers China as of December 2014, by gender and experience 

Notes:China; as of December 2014 

 

Source: CNNIC; ID 302356 
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Consumer demographics 

 

Further information regarding this statistic can be found on page 44. 
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Distribution of online shoppers in China as of December 2014, by age 

group and experience 

Distribution of online shoppers in China 2014, by age group and experience 

Notes:China; as of December 2014 

 

Source: CNNIC; ID 302388 
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Consumer demographics 

 

Further information regarding this statistic can be found on page 45. 
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Distribution of online shoppers in China as of December 2014, by 

monthly income and experience 

Distribution of online shoppers in China 2014, by monthly income and experience 

Notes:China; as of December 2014 

 

Source: CNNIC; ID 302393 
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Consumer demographics 

 

Further information regarding this statistic can be found on page 46. 
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Popular product categories among online shoppers in China in 2015 

Online shopping in China: leading product segments 2015 

Notes:China; as of December 2015; 6 years and older; 3,000 

 

Source: CNNIC; ID 300956 

47,3% 

46,5% 

41,3% 

37,5% 

32,7% 

32,5% 

26,5% 

23,2% 

21,2% 

20,6% 

17,9% 

17,2% 

16,2% 

13,1% 

4,7% 

0,0% 5,0% 10,0% 15,0% 20,0% 25,0% 30,0% 35,0% 40,0% 45,0% 50,0%

Articles of daily use

Apparel and footwear

Computer and digital communication products/accessories

Food and health care products

Household electronics

Virtual accounts such as gaming cards and prepaid cards

Food services

Movie theater and stage show ticket services

Books and audiovisual products

Culture and sporting goods

Airplane ticket and hotel reservations

Handbags and suitcases

Cosmetics and beauty products

Maternal and baby care products

Jewelry and accessories

Share of online shoppers 

http://www.statista.com/statistics/300956/china-online-shopping-leading-product-segments
http://www.statista.com/statistics/300956/china-online-shopping-leading-product-segments


B2C and C2C e-commerce in China 

E-commerce in China 



B2C and C2C e-commerce in China 

 

Further information regarding this statistic can be found on page 47. 
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Gross merchandise volume (GMV) of China's online shopping market 

from 2013 to 2020 (in trillion yuan) 

China: online shopping market gross merchandise volume 2013-2020 

Notes:China; 2013 to 2016 

 

Source: iResearch; ID 278555 
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B2C and C2C e-commerce in China 

 

Further information regarding this statistic can be found on page 48. 
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Leading B2C e-commerce retailers in China in 2013, by gross 

merchandise volume (in billion yuan) 

Leading B2C e-commerce retailers in China in 2013, by GMV 

Notes:China; 2013 

 

Source: iResearch; ID 285925 
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B2C and C2C e-commerce in China 

 

Further information regarding this statistic can be found on page 49. 
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Leading B2C e-commerce retailers in China in 2013, by gross 

merchandise volume growth 

Leading B2C e-commerce retailers in China in 2013, by GMV growth 

Notes:China; 2013 

 

Source: iResearch; ID 285930 
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B2C and C2C e-commerce in China 

 

Further information regarding this statistic can be found on page 50. 
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Number of B2C and C2C e-commerce companies in China from 2008 to 

2013 (in 1,000 companies) 

Number of B2C and C2C e-commerce companies in China up to 2013 

Notes:China 

 

Source: 100ec.cn; ID 243859 
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B2C and C2C e-commerce in China 

 

Further information regarding this statistic can be found on page 51. 
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Market share of leading C2C e-commerce platforms in China in 2013 

China: market share of C2C platforms in 2013 

Notes:China 

 

Source: 100ec.cn; ID 225875 
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B2B e-commerce in China 

 

Further information regarding this statistic can be found on page 52. 
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Market share of B2B e-commerce platforms in China in 2017 

China: market share of B2B online platforms in 2017 

Notes:China; 2017 

 

Source: Analysys; China Internet Watch; China e-Business Research Center; ID 243845 
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B2B e-commerce in China 

 

Further information regarding this statistic can be found on page 53. 
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Transaction volume of B2B e-commerce in China from 2012 to H1 2017 (in 

trillion yuan) 

Transaction volume of B2B e-commerce in China 2012-H1 2017 

Notes:China; 2012 to H1 2017 

 

Source: 100ec.cn; ID 302040 
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B2B e-commerce in China 

 

Further information regarding this statistic can be found on page 54. 
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Revenue of small to medium size enterprises' B2B e-commerce platforms 

in China from 2012 to 2019 (in billion yuan) 

Small to medium size enterprises B2B e-commerce platforms revenue in China 2012-2019 

Notes:China; 2012 to 2016 

 

Source: iResearch; ID 302475 
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B2B e-commerce in China 

 

Further information regarding this statistic can be found on page 55. 
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Annual revenue growth of small to medium size enterprises' B2B e-

commerce platforms in China from 2012 to 2019 

SMEs B2B e-commerce platforms revenue change in China 2012-2019 

Notes:China; 2012 to 2016 

 

Source: iResearch; ID 302480 
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B2B e-commerce in China 

 

Further information regarding this statistic can be found on page 56. 
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Small to medium size enterprises B2B e-commerce market structure in 

China in 2016, by platform 

SME B2B e-commerce market structure China 2016, by platform 

Notes:China; 2016 

 

Source: iResearch; ID 302547 
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Mobile e-commerce 

 

Further information regarding this statistic can be found on page 57. 
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Gross merchandise volume (GMV) of the mobile shopping market in 

China from 2013 to 2016 (in billion yuan) 

Gross merchandise volume of China's mobile shopping market 2013-2016 

Notes:China; 2013 to 2016 

 

Source: iResearch; ID 450005 
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Mobile e-commerce 

 

Further information regarding this statistic can be found on page 58. 

32 

Breakdown of the online shopping market in China from 2011 to 2018, by 

device 

Breakdown of China's online shopping market 2011-2018, by device 

Notes:China; 2011 to 2013 

 

Source: iResearch; ID 450010 
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Mobile e-commerce 

 

Further information regarding this statistic can be found on page 59. 
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Market volume of mobile e-commerce in China from 2009 to 2017 (in 

billion yuan) 

Market volume of mobile e-commerce in China 2009-2017 

Notes:China; 2009 to H1 2017 

 

Source: 100ec.cn; ID 302128 
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Mobile e-commerce 

 

Further information regarding this statistic can be found on page 60. 

34 

Market share of leading mobile shopping companies in China in the 2nd 

quarter of 2017 

Breakdown of the m-commerce market in China Q2 2017, by company 

Notes:China; Q2 2017 

 

Source: iResearch; ID 450014 
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Gross merchandise volume of China's e-commerce market from 2010 to 

2019 (in trillion yuan) 

Source and methodology information 

Source iResearch 

Conducted by iResearch 

Survey period 2010 to 2015 

Region China 

Number of respondents n.a. 

Age group n.a. 

Special characteristics n.a. 

Published by iResearch 
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